Grand Lake, Colorado
POR

GRAN

Wayfinding Masterplan
PARK
AVE

CK ST

D AVE

D

LAKE

AVE

HANC
O

PO

RTA

D
LR

TAL
R

GRAND LAKE

NTAIN LAKE

ARAPAHO NATIONAL FOREST

Adopted by Town of Grand Lake Board of Trustees on 11.24.2014

Table of Contents

Acknowledgments....................................................... 4
Introduction................................................................. 7
Existing Conditions...................................................... 8
Recommendations from Supporting Documents...... 10
Summary of Public Outreach...................................... 13
Wayfinding Goals and Objectives............................... 14
Sign System Character................................................ 16
Signage Considerations.............................................. 18
Sign Code Recommendations.................................... 21
Signage Types............................................................. 22
Landmark Gateway Signage............................. 24
Directional Signage........................................... 32
Communicative Signage................................... 38
Maps................................................................. 42
Interpretive Signage.......................................... 46
Parking......................................................................... 52
Action/Implementation Plan........................................ 54
Sign Cost Matrix.......................................................... 56

Left: View of Mt. Craig from East Inlet Trail, RMNP
2

11.24.2014

Grand Lake, Colorado

Wayfinding Masterplan

Wayfinding Masterplan

Grand Lake, Colorado

11.24.2014

3

Acknowledgments
The Wayfinding Masterplan is the culmination of
Town efforts to produce a comprehensive plan for
the future of signage and wayfinding strategies in
the Town of Grand Lake.

PARTNERS

CONSULTANT DESIGN TEAM

HEADWATERS TRAILS ALLIANCE

MUNN ARCHITECTURE
Scott Munn, Principal
Paul Legan, Associate

COLORADO DEPARTMENT OF TRANSPORTATION
Many thanks are owed to the following list of
contributors and advisors who have given their time
and efforts to contribute to the success of the plan.
TOWN OF GRAND LAKE

RESOURCES AND PREVIOUS STUDIES
GRAND LAKE MUNICIPAL CODE
-Town of Grand Lake

Board of Trustees:
Judy Burke, Mayor
Jim Gasner
Elmer Lanzi
Jeanie Baird
Lisa Jenkins
Lance Sabo
Kathy Lewis

“The rustic village of Grand Lake is moving
into the future on the wings of the past, always
striving to protect its natural environment, to
preserve its history, and to ensure its quality of
life for everyone.”

TERRACINA DESIGN
Layla Rosales, Principal
Cindy Pedrioli, Senior Associate

Grand Lake Vision Statement

HOUSE OF SIGNS
Roger Cox

GRAND LAKE, COLORADO SIGNATURE
GUIDELINES
-Town of Grand Lake
2006 COMPREHENSIVE LAND USE PLAN
-Winston Associates, Inc.

Planning Commission:
Chair: Hayden (Hoppe) Southway
Vice-Chair: Robert Canon
Commissioners:
Mayor Judy Burke
Paul Gilbert
Elmer Lanzi
James Shockey
Lance Sabo
Town Staff
Bernie McGinn, Director of Public Works
David Hook, Town Manager
Joe Biller, Town Planner

2013 DOWNTOWN GRAND LAKE COMMUNITY
ASSESSMENT
-Downtown Colorado, Inc.
-USDA Rural Community Development Initiative
-Colorado Office of Economic Development and
International Trade
-Colorado Department of Local Affairs
2014 GATEWAY COMMUNITY LIVABILITY
ASSESSMENT & RECOMMENDATIONS REPORT
FEDERAL LANDS LIVABILITY INITIATIVE
-The Conservation Fund
-The Federal Highway Administration

PROJECT CONTRIBUTORS
TOWN OF GRAND LAKE DESIGN COMMITTEE
PARTICIPANTS OF PUBLIC OUTREACH EVENTS
GRAND LAKE AREA HISTORICAL SOCIETY
Right: Private Cabin Signage in Grand Lake
4

11.24.2014

Grand Lake, Colorado

Wayfinding Masterplan

Wayfinding Masterplan

Grand Lake, Colorado

11.24.2014

5

How to use the Masterplan

This wayfinding masterplan is intended to be a
comprehensive plan for public signage in the Town
of Grand Lake. While Grand Lake is a small town,
its position as a tourist destination and recreation
hub require the town to aide visitors in finding their
destination as well as introduce them to new ones.

The Town of Grand Lake should use the
Wayfinding Masterplan in the planning, design, and
implementation of all new public signage throughout
the Town. The Town should also use it as a resource
in conversations with CDOT, RMNP, and ANRA
regarding cooperative signage in others’ right-ofway.

This document creates a wayfinding signage
masterplan for the Town of Grand Lake that includes
background information, signage regulations and
considerations, conceptual signage designs,
preliminary signage locations, probable costs for
sign fabrication and installation, and an action plan
to aid in implementation.
The scope of the Wayfinding Masterplan is the Town
of Grand Lake itself and surrounding areas. The
signage plan contains signs oriented to vehicles,
pedestrians, bikes, and other specialty users. The
goal is to aid in directing towards landmarks and
destinations, public buildings and spaces, and
creating an order to traffic flow consisting of multiple
users and destinations.

Many types of signage exist in the town. Some
are historic and unique, others are additive
and cluttered. Wayfinding signage in general is
underrepresented. First and foremost, the Town
signage should identify and reflect the nature of
the Town while encouraging passers-by to visit.
It also has a role in directing traffic and assisting
in self-navigation. The signage should clearly
communicate regulatory messages to keep order
throughout town. Lastly, the signage should help
people understand their bearings and surroundings,
and provide educational and cultural learning
experiences.

Left: Existing Iconic Gateway Signage at Hwy. 34
11.24.2014

Grand Lake, Colorado

Wayfinding Masterplan

•

This document should be used in conjunction with
other plans and assessments that have already
been completed. They have served as inspiration
and direction for the Wayfinding Masterplan. These
resources include the Comprehensive Land Use
Plan (2006), Community Assessment (2013), and
Gateway Community Livability Assessment and
Recommendations Report (2014). Pages 10-11 list
specific comments and recommendations from
these reports and how they have been addressed in
the Wayfinding Masterplan.

Definitions
•

Purpose of this Masterplan

6

Introduction

Project Introduction and Scope

•
•

Wayfinding: Organizing and defining
a sequence of posted messages and
communication elements designed to promote
self-navigation.
Masterplan: A plan giving comprehensive
guidance or instruction. A comprehensive longterm strategy.
Sign Code: The purpose of the Grand
Lake Sign Code (part of the municipal code)
is to establish standards for the fabrication,
placement, and use of signs within the Town of
Grand Lake.

Major Objectives
•

Create a unified wayfinding system to connect
visitors with the Town of Grand Lake, its
public amenities, recreational opportunities,
surrounding public lands, and cultural/historic
sites.
Wayfinding Masterplan

•
•
•

•
•

Specifically encourage visitor traffic in the Town
of Grand Lake from US Highway 34.
Allow all signage to reflect the character of the
Town of Grand Lake and reinforce a sense of
place.
Provide for more safe and efficient movement
for vehicles, pedestrians, bicycles,
snowmobiles, and other users of Town streets.
Provide further connections between the Town
of Grand Lake and surrounding off-road trails
for hiking, biking, snowmobiling, cross-country
skiing, and snowshoeing.
Communicate messages of regulatory and
safety information more effectively to promote
compliance.
Educate and inform about local culture, history,
and nature through creative use of wayfinding
elements.

Economic Return on Investment
A successful wayfinding system is a part of a
visitor’s overall experience and can contribute to the
amount of time as well as money spent in Town. The
wayfinding system is meant to add to the overall
tourists’ “personal experience” which impacts future
visits by them as well as others.
Grand Lake has an amazing location, and the
wayfinding system should be an additional way for
the Town to emphasize how it is “in the middle of it
all”. The wayfinding elements reinforce this belief by
constantly referencing and giving direction towards
unique elements within and surrounding the town.
The signage should enhance the experience for
as many visitors as possible, thereby encouraging
longer stays and deeper exploration of the area.
The visitor enjoyment and overall “personal
experience” in Grand Lake impacts future visits
by them and others. Tourism is vital to the Grand
Lake area, and the Wayfinding Masterplan seeks to
enhance this important industry .

Grand Lake, Colorado
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Existing Conditions

Existing Conditions
This sign, seen while travelling eastbound
on US Hwy 34, shows the direction to the
Town.
Travelling westbound from RMNP, this
sign is a major wayfinding element.
However, the design is a typical interstate
motif and does not reflect the rustic
nature of the town.

Wayfinding signage is scarce. There is
not currently a cohesive system for finding
destinations in or around town. This sign
is the current official Town Off-Premise
sign for businesses not on Grand Ave.
Monumental signage from various eras
add character and reflect the history of
the town.
Signage clutter has resulted from
additions over the years.
Newer, iconic signage is successful and
well-liked.
Maps are essential to providing
information about the town and its
recreational opportunities. This County
Trail Map is located in Town Square Park:
a location for several other types of signs
and information.
8
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This existing wayfinding sign at the
intersection of Portal Rd. and Grand Ave.
points towards two major destinations in
town. It is also used to display symbol
signs. The town should consider the
hierarchy of text on new signage.
“Downtown” should be a more prominent
element on the sign, while “Boat Launch”
should hold a secondary position. The
Town should consider a sign’s primary
purpose before adding secondary
imagery. Decorative signs begin to lose
their character when additional elements
detract from the primary message.
Symbol signs are an easy way to give
direction to certain elements within town.
However careful thought should be given
to the number and content. They should
be used sparingly and for maximum
effect.
An existing stop sign on Grand Avenue.
The planter box has the ability to be
moved when necessary.

Wayfinding Masterplan
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Recommendations from Supporting Documents
Several documents currently exist that
are the result of much effort by the Town, various
committee and groups, members of the community,
and private consultants. These documents should be
used in conjunction with the Wayfinding Masterplan in
prioritizing and planning future Town projects.
The comments listed below are suggestions and
passages from those three documents. The green
text following following each comment indicates
where in the Wayfinding Masterplan the comment is
addressed. Some comments are summarized.

Town of Grand Lake, Colorado
Comprehensive Land Use Plan
Winston Associates - January 2006
-1.2.1- “Alleviating traffic congestion in the
busy summer months” (*See page 52-53 for
recommendations on parking wayfinding signage.)
-1.2.3- ‘Establishing design guidelines for...signage,
lighting...” (Page 16-17, Sign System Character)
-1.2.3- “Create a unified and comprehensive entry
signage system.” (Page 24)
-2.2.7.2- With effective Town entry signage and an
easily negotiated West Portal entry, the Town can
further capitalize on the 500,000 annual passengers
on Highway 34, bringing additional sales tax dollars
into the community. (Page 24)
-2.5.2- The Town is still struggling with the entry into
town and misses opportunities for much of the traffic
to make the turn into town. (Page 24, Gateway/
Landmark Signage)
10
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-2.5.2- Consistent thematic landmark signage will
help to draw in more visitors. (Page 24, Gateway/
Landmark Signage)
-3.2- Goals: Set high aesthetic standards for signage
on 34 and in the central business district. (Page 22
on, Signage Concepts)
-3.2- Goals: Improve and enforce the year-round
community image- adopt a Town-wide signage
program. (Page 22 on, Signage Concepts)
-3.3- Objectives: Capture more visitor traffic from US
34 from RMNP during busy summer tourist season.
(Page 24, Gateway/Landmark Signage)
-3.3- Objectives: Create a “walker-friendly” central
business district. (Page 33, Pedestrian Directional
Signage)
-3.3- Objectives: Provide educational opportunities
throughout the town focusing on natural and cultural
history of the Town. (Page 46, Interpretive Signage)
-3.4- Survey Results: Need for more robust design
guidelines for signage. (Page 16-17, Sign System
Character)
-3.5- Weaknesses: Residents would like the
comprehensive plan to address upgrading the town
entry with new signage. (Page 24, Gateway/Landmark
Signage)
-4.1.2- The visitor center will likely be the first stop for
many visitors within town. (Town should provide maps
at visitor center.)
-4.2.4.1- Parking at Waterfront: A dead end or limited
access sign should be posted upon entering Lake
Ave. (Page 38, Communicative Signage)
-4.2.6- Gateway Identification Signage at Key Entry
Points: The addition of landmark/gateway signage at
key entry points into Grand Lake is a direct response
to multiple public comments requesting an upgraded
entry statement. (Page 24, Gateway/Landmark
Signage)
-4.2.6.1- Entry monuments at US 40 & 34: Coming
from the south, a joint sign could be implemented
showing ANRA, RMNP, and the Town of Grand Lake.
(This falls well outside the limits of the Town.)
-4.2.6.2- Entry Monuments at Hwy 34: Two areas are
ideal locations for entry monuments: Coming from
Wayfinding Masterplan

Recommendations from Supporting Documents
the south, a set of two monuments, on one each side
of the hwy, should be a prelude to the town. Coming
from the North and RMNP, a set of two monuments,
one on each side of the Hwy, should again identify
the town and encourage the left turn into Town. (Page
28, Landmark/Gateway Signage Locations)
-4.2.6.3- Existing Marquee at Hwy 34: The town may
consider preserving the existing town marquee as
an identifiable Grand Lake landmark. The marquee
could be tied into other entry signage by updating
the stone base. The stone masonry could mimic the
civil conservation corps (CCC) walls found along Trail
Ridge Rd. (Updating the base of this sign is an option
and is mentioned on Page 31)
-4.2.6.4- Grand Lake Central Business District
monuments: A similar version of the entry monument
signs on Hwy. 34 are proposed to define the central
business district. These monuments are designed
for a walkable street on a pedestrian scale. The
locations proposed are Ellsworth and Grand Ave.
on northeast and southeast sides of street, and
Hancock and Grand Ave. on both the northeast and
southeast sides of the street. A second phase could
be at Broadway and Grand Ave. on the northeast
and southeast sides of the street, pending other
streetscape improvements. (Page 28)
-4.2.8- Ensure trail maps throughout town are
comprehensive showing all trail opportunities. Realign
the CDT through town to run along Grand Ave. (CDT
runs down Grand Avenue, See Page 44)
-5.3.3- Signage Guidelines: Design of public and
commercial signage should be balanced between
adequate signage and adding to the design theme
of the town. It is recommended that the signage
throughout Grand Lake be of a rustic western style.
Central business district signage:
-Should be architecturally integrated into their
surroundings.
-Should be constructed of durable, high quality
materials.
-Colors should be selected carefully and have
adequate contrast.
-Signs should be installed at similar heights to create

a unified sign band.
-Pedestrian-oriented signs are encouraged.
-Projecting signs should be located so they align with
others on the block.
-Flashing, rotating, blinking, chasing, moving,
animated, searchlight signs, inflatables, and signs
that create the illusion of movement should be
prohibited.
-Use signage illumination only if necessary, and only
if it complements the sign. Use a direct light source
pointed directly at the sign and not in pedestrian or
vehicular line of sight.

Downtown Grand Lake Community
Assessment
Downtown Colorado, Inc., USDA, DOLA,
March 4-5, 2013
-Observation: The access into town from Hwy. 34 is
confusing and it is hard to see and access the visitors
center.
-Recommendations:
-Discuss traffic flow patterns with CDOT.
-Visitors coming from RMNP are presented with
“wrong way” and “do not enter” signage (This
signage could be eliminated if intersection is
modified.)
-Redesign or relocate the main Grand Lake gateway
sign to work better with the visitors center. (Only

recommended if sign can be preserved and new
location or orientation is a true benefit.)
-Work with CDOT and private land owners to create
a new Grand Lake gateway sign at the intersection
of Hwy 34 and Hwy 40 near Granby. (This falls well
outside the limits of the Town.)
-Observation: There is a lack of wayfinding signage in
downtown. (Page 32)
-Recommendations:
-Implement a consistent master signage plan
and design aesthetic. (Page 16-17, Sign System
Character)
-Develop a standard sign appearance, materials, font
style, and hierarchy for signage. (Page 16-17- Sign
System Character, Page 18-Signage Considerations)
-Develop a system of directional signage that helps
people locate public amenities such as parking,
beaches, drop-off areas, boat launches and trailheads. Consider using symbol signs instead of text
for certain signs. (Page 19, Signage Considerations.
Symbol signs become overwhelming and lose their
effect when presented when too many are presented
at once. Use them sparingly to maximize effect and
avoid crowding other signs.)
-Parking signs along Grand Avenue should direct
visitors to drive through town to the public parking
lots. (Page 53)
-Informational signs along the roadways should be
consolidated. Because of the number of recreational
amenities and options within Grand Lake, there are
large quantities of Tourist-Oriented Directional Signs
(TODS) scattered along roadways and highways. The
town should work with CDOT and the National Forest
Service to consolidate these signs where possible in
a consistent format and style that is complementary
to the master signage program. (Consolidation can
aid in reducing the scattering of signs. However,
the unintended consequence is providing too much
information at once. Instead, the Town should work
with CDOT to eliminate extra signs or consolidating
messages.)
-Informational signs at Town Square park should be
Wayfinding Masterplan

consolidated. (For the most part, these signs are
consolidated.)
-Observation: There is a lack of consistency along
the Grand Avenue streetscape from one block to the
next. (This document promotes signage uniformity.)
-Recommendation: Downtown design elements
should be used to identify and define the core.
Elements such as wayfinding signage should be
limited and confined to the downtown core. (Page
34-35)
-Recommendation: Work with the Grand Lake Area
Historical Society to include further interpretive
displays, without adding to the excessive amount of
signage. (Page 47,50)

Gateway Community Livability Assessment
& Recommendations Report
Federal Lands Livability Initiative
The Conservation Fund
Federal Highway Administration
2014
-Transportation Access & Choice: Key Observations:
-There is good parking at trail-heads, but there
needs to be better wayfinding and connections from
downtown. (Page 48)
-The intersection of West Portal Road and US Hwy 34
is a major decision point for travelers entering RMNP
or downtown Grand Lake. (Page 28)

Grand Lake, Colorado
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Recommendations from Supporting Documents (cont.)
Gateway Community Livability Assessment
& Recommendations Report
Federal Lands Livability Initiative (cont.)
-Transportation priorities should include projects
that improve connections between the town of
Grand Lake, ANRA, RMNP, multi-modal access
to surrounding public lands, and directional and
wayfinding signage. (Page 32)
-The town of Grand Lake, Grand County, and CDOT
all play a role in issues related to wayfinding signage,
highway improvements, and access.
-Recommendation: Follow the recommendations
detailed in the 2013 Downtown Assessment Report to
address the confusing intersection alignment at US
34 and West Portal Rd.
-Wayfinding & Signage, Recommendations:
-Town of Grand Lake should investigate installing at
the pull-off site at the Historic Grand Lake gateway
sign along US 34 an interpretive sign that provides
more information about the geography and history of
the three lakes area and a map of downtown Grand
Lake. (Page 48)
-The town should add to the Historic Grand Lake
gateway sign clarifying language- such as “Shadow
Mountain Lake Overlook” or “Town Entrance One Mile
Ahead” - to inform travelers that they have not yet
reached the Town of Grand Lake. (Page 48)
-A signage masterplan should be implemented. It
should included specific and consistent wayfinding
signage connecting downtown with area trail-heads.
These signs should be at multiple scales to provide
directional information for drivers while providing
additional information to pedestrians and cyclists
traveling between downtown Grand Lake and trailheads. This plan would help provide templates for
scale, branding, and informational direction. (Page
42-45 Maps and Trail Signage)
-The iconic “Grand Lake Village” sign at the major
intersection of US 34 and West Portal Road blocks
the driver’s view of the Visitor’s Center. Moreover, the

12
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placement of the sign in the median gives the sense
that you have arrived at a separate “Grand Lake
Village” because the look of the sign is different and
has no directional information to instruct drivers to
continue to downtown Grand Lake via Portal Rd. The
town should consider moving the Grand Lake Village
sign to an alternate location within this intersection or
to another location altogether. (Only recommended if
sign can be preserved and new location or orientation
is a true benefit.)
-The Headwaters Trails Alliance (HTA) noted that a
recent survey identified three major improvements for
area trails: better trail connectivity, improved facilities
and signage at trail-heads, and better signage along
trails (mileage markers and difficulty). Federal land
managers should partner with the HTA to identify and
implement strategic priorities for improvements in
these areas. (Town should coordinate with HTA for all
new trail-oriented signs.)
-The town, HTA, and federal partners should
collectively work to add to area trail maps better
descriptions of trails, difficulty ratings, and
visual mileage landmarks. Trail maps should be
incorporated into smart phone applications, quick
response (QR) codes, and websites that provide
more information about the trails, safety alerts and
closures, and area amenities and events. (Page 42,
Maps)
-There should be improved signage for pedestrian
and bicycling safety and wayfinding.
-There should be a regional bicycle and trail plan, in
coordination with the county. (Page 42, Maps)
-The town, RMNP, and ANRA are planning and
constructing a mountain bike path to connect the
town of Grand Lake with an existing trail connection
between the town of Granby and Winter Park. (This
will be a huge asset to the town when completed.
Coordinate with HTA on completion schedule.)
-The town should capitalize on the Continental Divide
Trail passing through town by improving wayfinding
signage for the CDT through town and by providing
additional information and educational opportunities

Grand Lake, Colorado
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Summary of Public Outreach

Outreach Events
to learn about this unique long-distance trail. (Page
42)
-Grand Lake has many cultural and historical stories
to tell. The town should consider arts and/or heritage
trails. (Page 46, Interpretive Signage)

Public Outreach was a critical component of the
Wayfinding Masterplan. Feedback was considered
from many different stakeholder groups. This was
accomplished through two public outreach booths,
two public outreach meetings, a Grand Avenue
business survey, an email to connect the public with
the masterplan team, and meetings with the Grand
Lake Design Committee and other groups and
organizations.
Public Outreach Booth

Public Outreach Dates:

7.5.2014 - Public Outreach Booth in Town Square Park
7.17.2014 - Distribution of Grand Avenue Business Surveys
7.17.2014 - Public Outreach Meeting in G.L. Community House
7.19.2014 - Public Outreach Booth in Town Square Park
9.27.2014 - Public Outreach Meeting in G.L. Board Room

What are people are looking for in and around
Grand Lake? What can we help them find?

Outreach Conclusions
•
•
•
•
•
•

Above all else, keep intact Grand Lake’s rustic
and authentic character.
Parking can be a big problem on busy summer
days at the height of the tourist season.
Direction should be more clear some obvious
visitor destinations around town (the Lake, Public
Restrooms, etc.)
Maximize the exposure of recreational
opportunities in and around town.
The signage in town should be affordable and
implementable.
The signage should not appear urban or modern.

-Restrooms
-Lake
-Lake Access
-Town Hall
-Library
-Boat/Trailer Parking
-Shopping
-Oversized Vehicle Parking
-Landmarks
-Park Access
-Natural sites
-Point Park
-Adams Falls

-Grand Lake Lodge
-Boat Ramps
-Trail-heads/surrounding
trails
-Outdoor seating
-Congregation Areas
-Improved town entry
sequence
-Food and dining
-Less intrusive signage
-Historic sites
-Special Events

Public Outreach Meeting #1

Public Outreach Meeting Likes:

Public Outreach Meeting Dislikes:

•
•

•
•
•

•
•
•
•
•
•
•
“Idea Boards” at Public Outreach
Meeting #1

•

The new “Welcome to Historic Grand Lake” sign
Welcoming signage incorporating several natural
materials
Over-road arch, gateway or portal sign with the
name of the town and a welcome phrase
Signs that are rustic
National Park “parkitecture” signs
Minimalist, kiosk-like pedestrian wayfinding maps
Continental Divide Trail signage
Local trail map signage
Tall, metal pole signage with simple uniform
wayfinding signs
Cohesive signage that focuses on conveying
a single message or an organized series or
directions
Wayfinding Masterplan

•
•
•
•
•
•

Contemporary signage
Overly complex or confusing signage
Standard Highway CDOT or similar types of
signage
Signage typical of larger towns
Grand Lake signage clutter
Signage that is difficult to read
Unkempt stop sign planters
Additive signage completed
Signs not reflecting the rustic nature of Grand
Lake

Grand Lake, Colorado
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Wayfinding Goals and Objectives

Wayfinding Goals and Objectives
Wayfinding Diagram

Wayfinding Masterplan Guiding
Principles:

1) Provide safe and efficient
movement through the Town of
Grand Lake.

Signage should first and foremost encourage safe paths for
pedestrians, cyclists, and vehicles. Grand Lake has another
main mode of transportation that must be accounted for: the
snowmobile.

Rocky Mountain
National Park

This diagram indicates major destinations
within and around the Town of Grand
Lake. The wayfinding elements
throughout town should seek to represent
these destinations on the signage to
encourage their use and attract visitors.

y

US

Hw

34

Public Amenities:
Town Hall
Police Station
Fire Station
Library
Public Restrooms
Pavilion
Special Event

Private Business:
Restaraunts
Shops
Services
Recreation
Lodging
Yacht Club
Grand Lake Lodge

All users must be presented with and have opportunities to
encounter wayfinding signage to aid them in self-navigation.

2) Reflect the rustic nature of
the town through signage form
and materials.

The materials and forms of the signage should have an obvious
connection to available and sustainable materials, local
architecture, and historic archetypes in the town.

Intersection:
Point of Entry
and Exit

Town of
Grand Lake

Parking:
Parking Lots
Street Parking
Oversized Vehicle Lots

The signage in Grand Lake should be rustic, as opposed to
looking urban or polished.

3) Reduce signage clutter and
unify signage and wayfinding
elements throughout town.

Many signage elements throughout town are additional
information that have accumulated over time. The third goal of
the masterplan is to simplify existing signage and replace with
fewer, more succinct wayfinding elements.

Granby
14
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Recreation:
Grand Lake
Public Parks
Open Space
Picnic Areas
Fishing Areas
Boat Launches
Public Docks

Wayfinding Masterplan

Trails:
Continental Divide Trail
RMNP Trails
ARNA/Indian Peaks Trails
Snowmobile Trails
Cross Country Ski Trails

Grand Lake, Colorado

11.24.2014
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Sign System Character
Place-Making

The design concepts shown in the Wayfinding Masterplan are not
final designs. They are early concepts showing the suggested
form and materials based on research into existing signage, local
building archetypes, public input, and practical implementation
considerations.

The Town of Grand Lake is located on the north
shore of Colorado’s largest natural body of water.
At 8,369 feet above sea level and surrounded by
Rocky Mountain National Park and Arapaho National
Recreation Area, the town has an undeniably special
geography. The town’s proximity to these protected
areas is an asset to the town and has fueled the town’s
growth since the decline of the original industries for
which the town was initially created. Grand Lake has
now established itself as the western gateway to RMNP
and a recreation hot-spot for outdoor activity in all
seasons.

During future phases of design for new signage, Town staff and
consultant designers should utilize this document to understand
design priorities and recommendations. Research into National
Park “parkitecture” should be a prerequisite for detail design of all
landmark/gateway signage. The intent is not to confuse signage
or have it appear as belonging to another agency (RMNP), but
instead to conform to relatively consistent themes in form and
material set forward by the National Park Service. For instance,
“parkitecture” is indicative of buildings and signage that is
harmonious with its natural setting and surroundings. The Town
should seek a similar overall theme in signage design.

Grand Lake, situated high in the Rocky Mountains,
also faces obstacles and limitations. The location is
remote and the region experiences long winters and
short summers. These precious warm months are the
peak season for tourism. US Highway 34 is closed
through RMNP from around October/November to May,
depending on snowfall. This effectively puts the Town of
Grand Lake at the temporary “dead-end” of the road,
thereby eliminating the opportunity to attract passersby.

Form
The form of the signs are strongly influenced by existing
archetypes in town. The existing hammer-beam trusses served
as inspiration to the signage form. Rainbow Bridge between
Grand Lake and Shadow Mountain Lake was another element
that provided inspiration for the designs. Overall, the designs
should be sensitive to their surroundings and responsive to local
conditions.

16
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• Stone
Large, rough-cut native stone with complimentary grout
should be used for bases of the signs as shown in
the signage concepts. Natural cut thin veneer stone is
preferable for look and affordability.
• Wood
Treated Timbers
Lodgepole Pine- Beetle Kill
Glue-Laminated Beams
Slab bark siding- should be locally sourced and milled if
possible
• Steel
Weathering Steel
Painted Steel
Galvanized Steel

Timber hammer-beam
construction details existing
in town.

An example of weathering
steel used in a signage
application.

Materials

These obstacles and limitations to the towns success
are rivaled only by the resilience of the people who call
Grand Lake home, and by those who make it a habit to
utilize the recreational opportunities offered year-round.
Ideally, future wayfinding projects within the Town
will follow the guidelines and suggestions in this
Masterplan. The plan intends to provide concepts for
signage that reflect the rustic nature of the town while
simplifying all signage to allow for the natural beauty of
the Town to remain paramount.

Sign System Character

Design, Materials, Form

Photo Credits: Munn Architecture, Collection of Judy Capra,

Wayfinding Masterplan

The materials chosen for the new signage in Grand Lake are
consistent with the existing materials seen commonly throughout
town. Stone is a strong, natural material that is prevalent
throughout much of the National Park signage. Wood and timber
are obvious choices to incorporate and fit well in the context of the
town. Steel signage is not common in the town, but weathering
steel is introduced in this masterplan as a sturdy and durable
material that improves its look with age. Choosing local materials
is preferrable and faux materials should not be accepted in order
to protect authenticity and ensure longevity of the signage.

Alpina thin-veneer stone.

Glue-laminated arch with
galvanized steel structural
connections.

Wayfinding Masterplan

Grand Lake, Colorado
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Signage Considerations
Factors to Consider in Sign Design

Federal and State Sign Regulations

Sign Placement: Wayfinding signs should not compete with
other signs or elements. They should provide adequate decision
making time, be placed where they will not be obstructed by
vegetation or buildings, and be able to be seen from the typical
horizontal and viewing ranges of average people.

Existing national and state signage regulations must be
adhered to for all traffic signage and new signage proposed
for or within close proximity to US Highway 34. Reference the
below guidelines for specific information.

Because pedestrian-oriented directional wayfinding signage is of
a smaller scale, utilizes lower text height, and is meant to guide
pedestrians; this type of wayfinding signage is not intended to
direct vehicular traffic. It is solely the job of the vehicular-oriented
wayfinding signage to direct traffic throughout town. To avoid
confusion locate pedestrian wayfinding signage sufficiently
out of the vehicular field of vision and make obvious signage
intended to be directed at vehicles.

• MUTCD (Manual on Uniform Traffic Control Devices)(Figure 1)
- (The MUTCD) contains the basic principles that govern the design
and use of traffic control devices for all streets, highways, bikeways, and
private roads open to public travel regardless of type or class or the public
agency, official, or owner having jurisdiction... It is important that these
principles be given primary consideration in the selection and application of
each device.
(MUTCD, 2009 Edition, Section 1A.02.01)
Figure 1

• CDOT Guide Signing Policies and Procedures (Figure 2)
- Of the many programs administered by the Colorado Department
of Transportation (CDOT), one of the most visible but least understood is
the area of highway guide signing. “Guide” signs are those official signs,
manufactured and installed by CDOT and others, which give information
about and direction to many different types of services and destinations.
Examples include not only the commonly observed signs for GAS, FOOD,
LODGING, MUSEUM, TOURIST INFORMATION, and so on, but also specific
destinations like ROCKY MOUNTAIN NATIONAL PARK, COLORADO SCHOOL
OF MINES, LOVELAND SKI AREA, and FRONT RANGE AIRPORT.
(CDOT Guide Signing Policies and Procedures, July 12, Page 1)

• CDOT M&S Standards (available at www.coloradodot.info/
business/designsupport/standard-plans)

Figure 2

Specific Sections Relevant to the Wayfinding
Masterplan:
Manual on Uniform Traffic Control Devices:
Section 2D.50: Community Wayfinding Signs
Chapter 2K: Tourist Oriented Destinations Signs
Chapter 2M: Recreation and Cultural Interest Area Signs
CDOT Guide Signing Policies and Procedures:
Political Boundary/Identification Signage (pp. 20-24)
Community Wayfinding Signs (p. 26)

• U.S. DoT Federal Highway Administration- Scenic Byways

-Two Scenic Byways, Trail Ridge Road and Colorado River Headwaters
Byway, begin or end at the Town of Grand Lake. For more information, visit
http://www.fhwa.dot.gov/byways/

Viewing Time: The time given to view a sign must be
considered with the speed that the visitor is traveling. A
Pennsylvania Transportation Institute publication entitled “Sign
Visibility: Research and Traffic Safety Overview, published by the
United States Sign Council, concluded that a minimum of 1/4
to 1/2 second is required to read each individual word of a sign
message. A sign with around 10 words would necessitate 3 to 5
seconds to read.
Message: Universally accepted symbols should be used
where brevity is desired and a clear message is to be sent.
For phrases and lines of information, less is more. Allow the
vocabulary on the sign to be brief and hit the essence of the
message.

11.24.2014
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Wayfinding Masterplan

Symbols: Some symbols are widely known and appropriate
for wayfinding signage, such as Restroom and Parking
symbols. Given the diverse crowd that visits Rocky Mountain
National Park, consideration should be given to emphasizing
symbols over text when referring to well-known destinations.
This also improves international recognition. The ‘arrow’ used
in wayfinding signage should be clear and easy to understand.
A slightly thinner arrow is preferable according to a Penn State
study (bottom of page).

Examples of Symbol Signs from the MUTCD

Layout: Message layout is important for communicating
Sources: (1) American Society of Landscape Architects, Landscape Architects
Technical Series, Wayfinding: Principles and Practice, 2nd Edition, 2013
(2) U.S. Dept. Transportation, Manual on Uniform Traffic Control Devices, 2009 Edition
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information across in a quick and understandable format.
Align information consistently, and place arrows on the side
of the text in which the viewer is being pointed (as opposed
to stacking all arrows regardless of direction). Ensure proper
letter and message spacing to achieve maximum message
comprehension.

Not preferred

Wayfinding Masterplan

Preferred

Optional wayfinding arrow based on
Grand Lake Town Seal

Grand Lake, Colorado
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Sign Code Recommendations

Typography: This element of signage is paramount to legibility
and identity. The Society for Experiential Graphic Design (SEGD)
recommends 1” of capital letter height for every 25’ of viewing
distance. Therefore, a 100’ viewing distance would garner a 4”
tall capital letter. The Federal Highway Administration requires
the fonts of “Highway Gothic” or “Clearview” in the highway
right of way. However as part of the 2009 update of the Manual
on Uniform Traffic Control Devices, an exception is made for
‘community wayfinding signs’ that utilize fonts at least as legible
as those previously mentioned. The town is recommended
to use one of the below fonts or one of similar legibility for
all new wayfinding signage with the exception of decorative
typefaces where directional or regulatory information is not being
communicated.

Highway Gothic Aa
Clearview Aa

Contrast: The recommended scheme for directional
wayfinding signage is to have light-colored lettering on a darkcolored background.
Color and Shape: Signs can be discerned more quickly
by conforming to existing standards of shape and color. These
elements can give viewers a preliminary understanding of the
sign even before the text is legible. The town should conform to
existing MUTCD and CDOT standards for all regulatory traffic
signage.
Colors used in new signage should be of approved colors in
current sign code. If a proposed sign color compliments the
existing palette of colors, it should be considered to be allowed
and/or added to the existing approved colors.
Illumination: Illumination can improve the visibility of signs
at night, but can also create a “halo effect” of white light around
dark letters. This light can also contribute to light pollution,
which is not recommended. Down-lighting is more effective with
less spill-over, and reflective letters can eliminate the need for
illumination altogether. Decorative and/or accent down-lighting
is preferred, and spot-lighting from the ground should not be
utilized.

Other fonts recommended by SEGD

For Landmark/Gateway Signage, a more decorative typeface
can be used. Some examples are shown below of typefaces that
reflect a western feeling. If used on Landmark/Gateway signage,
these fonts give off the initial authentic western feeling to visitors.

Grand Lake, Colorado

Besides being down-lit, signage illumination should be
consistent with rules set forth in the Town Municipal Code “12-76 Lighting Standards” and follow a “dark-sky concept”. Reflective
signs or letters should only be used for Communicative and
Regulatory signage.

Grand Lake, Colorado
Sources: (1) American Society of Landscape Architects, Landscape Architects
Technical Series, Wayfinding: Principles and Practice, 2nd Edition, 2013
(2) U.S. Dept. Transportation, Manual on Uniform Traffic Control Devices, 2009 Edition
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Grand Lake Sign Code
Chapter 6, Article 2
Grand Lake Municipal Code
The following are suggestions pertaining to the Grand Lake Sign
Code. The Wayfinding Masterplan is not a timeless document
and will require modification over time as the needs and desires
of the Town fluctuate. The suggestions below require the Town
to manage and update the Wayfinding Masterplan as necessary
over time to keep the document current and relevant.
The suggestions pertain specifically to public signage such as
the presented types in this document. Private business signage
is not addressed below.
• 6-2-1 Purpose: Addition- Should indicate that the Town,
when planning, contracting for design, or installing new
public signage; in order to contribute towards a cohesive and
attractive visual appearance of Town signage; will follow the
recommendations of the Wayfinding Masterplan or have specific
justification for deviation.

• 6-2-4 Signs Exempted from Obtaining a Permit (A): ModifyWhere appropriate, governmental agency signs should adhere
to design guidelines represented in the Wayfinding Masterplan.
• 6-2-4 Signs Exempted from Obtaining a Permit (G): ModifyTown should set limits and work with CDOT to limit the amount
of Tourist Oriented Directional Signs (TODS) on Highway 34
through Town to avoid sign clutter through this entry corridor.
• 6-2-5 Signs Requiring Review (B): Modify- In addition to the
Board of Trustees review, the Planning Commission could
be added to ensure signage throughout town adheres to the
principles set forward in the Wayfinding Masterplan.

• 6-2-2 Definitions:
Addition- Define “Communicative Signs”. Could also be
categorized as “Communicative and Regulatory Signage”
Addition- Define “Interpretive Signs”
Addition- Define “Map Signs”
• 6-2-3 General Restrictions: Modify- Include ‘weathering steel’
as an option for sign material. A certain type of steel alloy,
weathering steel (also known as corten) forms a stable rust-like
appearance over time. This material is rustic and durable, and
compliments the material palette of the town.

Wayfinding Masterplan

Grand Lake, Colorado
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Organizing the Wayfinding Masterplan
Signage Types and Information

5 Types of Town Signage Used in this document:

Within each signage category, information is organized in the
hierarchy shown below. The “X” number designates the type of sign
as noted on the previous page:

2: Directional | Which way to go.

Example: “Parking -->” “Town Hall -->” “Public Rest Rooms <--”
(Defined in sign code as (F) Directional Signs)

4: Maps | Orients Pedestrians to surroundings.
Example: “You are Here.” “Surrounding Hiking Trails” “Continental Divide Trail”
(Not currently defined in sign code, see p. 21)

5: Interpretive | Something to learn.
Example: “The Kauffman House” “Glacial Moraine”
(Not currently defined in sign code, see p. 21)

22
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Example of a Signage Location Map

LAKE

AVE

X.1 Purpose describes the point of the sign and what is to be
accomplished through the use of the signage.

GRAND LAKE

X.5 Placement describes in more detail where and how the sign
should be placed on a smaller scale. Proximity to road, boardwalk,
sidewalk, and greenway is explained in order to best communicate
the signage information.

X.2 Design Intent explains the intended design language, materials,
feel, color, details, etc. of the signage. This explanation
is intended
SHADOW
MOUNTAIN LAKE
X.6 Suggested Content lists what could potentially be written on the
as a guide for future designers and detailers of individual signs.
different kinds of recommended signage.
X.3 Conceptual Designs are elevations of the proposed signage.
X.7 Improvements/Modifications to Existing Signage details which
These images and annotations are intended to be a guide to
NATIONAL
FOREST
existing signs are in need ofARAPAHO
cosmetic
or major
repairs. This
future designers as to how the signs may appear. The concepts
category will also recommend existing signs that should remain, be
show general form, material, color, and scale. Some are shown as
moved, or be eliminated.
options or variations as to provide multiple ideas to choose from.
X.4 Location is a macro-scale map of the town showing a circle with
the general location of the proposed signage. The code next to the
circle relates to the codes shown under the X.3 Conceptual Design
category.

Wayfinding Masterplan

D

PARK
AVE

X1

example only

3: Communicative | Sends a message or information.
Example: “Diagonal Parking” “No Bicycles on Boardwalks”
(Not currently defined in sign code, see p. 21)

D AVE

4

X.1 Purpose
X.2 Design Intent
X.3 Conceptual Designs and Explanations
X.4 Location (Macro Scale)
X.5 Placement (Micro Scale)
X.6 Suggested Content
X.7 Improvements/Modifications to Existing Signage
X.8 Renderings/Visualizations

PO

TAL
R

GRAN

HW
Y3

Example: “Welcome to Historic Grand Lake” “Rustic District”
(Defined in sign code as (I) Gateway or Monument Sign)

RTA

D
LR

US

1: Landmark/Gateway | Iconic elements.

POR

HANC
OCK S
T

Signage Types

Wayfinding Masterplan

ROCKY MOUNTAIN NATIONAL PARK

Grand Lake, Colorado
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1: Landmark/Gateway Signage

Landmark/Gateway Signage

1.3 Conceptual Designs

Timber Structure
Steel Connections
Signage
Stone Base

1.1 Purpose
Landmark and Gateway Signage is defined in the sign
code under “Gateway Signage” as: Any sign of a permanent nature
that identifies the Town of Grand Lake or public areas in the Town
of Grand Lake. These signs are potentially the first impression and
identifying features of the Town. They should clearly identify the
Town of Grand Lake and how to get there. Secondly they should
reflect the rustic nature of the town by exhibiting recognizable form
and materials.
Currently, only two Landmark/Gateway signs exist. One is the
historic hammer-beam truss sign between Portal Rd, Hwy 34, and
the right hand turn lane from Hwy 34 south. The other is a much
newer sign (similar to L3) above Shadow Mountain Lake on the
northbound lane of Hwy. 34. Besides these two monuments, CDOT

signage identifies the town with typical highway style signs.
The wayfinding masterplan proposes two major additions. First,
a Landmark/Identification Sign (L1,L2,L3) is proposed for the
Southbound Lane of Hwy. 34 coming from Rocky Mountain
National Park. This sign should be of similar proximity to the
existing one in the northbound lane from the town entrance (.3.4mi) This sign is to give the early message that one has entered
Grand Lake. Second, two sets of portal signs on either side of the
road are proposed both north and south of the town entrance, as
close as possible to the entrance. These gateway signs signify the
entrance into town. One alternate shown is to place the portal signs
on either side of Portal Rd. (as shown in 1.4 Location).

L1
Landmark/Identification Sign Options

L2

L3

1.2 Design Intent
The Landmark/Gateway Signs reflect form and materials
already associated with Grand Lake, Rocky Mountain National
Park, and existing signage. Stone is a common element found in
the designs and typically forms the foundation or base. Timber
elements, large and rough sawn, form the next layer of structure
for the signs. Elements found in the existing hammer-beam trusses
are repeated in some of the sign concepts. Steel connections as
shown in L1, L2, L3, L8, and L9 are to be galvanized or painted a
dark color complimentary to the color of the timbers.

the background color sufficiently to achieve easy and quick
comprehension. The typefaces should be limited to two: one more
decorative and Western in style, and one additional typeface to
transmit any supplemental information. (See 1.6 for suggested
content).
The Town Seal shown in L4, L5, and L6 is to be cut from plate steel
and should be weathering steel or painted a color complementing
the material palette of the sign.

Signage elements shown in L1, L2, and L3 should be solid wood
and/or wood signs with reinforcing metal frames painted to match
the wood or weathering steel. The text color should contrast
24
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Timber Structure
Town Seal- Weathering Steel
Hammer-beam Truss Brace
Stone Base

Wayfinding Masterplan

L4

L5

L6

L6-

Breakaway Option

Portal/Gateway Sign Options
Wayfinding Masterplan

Grand Lake, Colorado
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Landmark/Gateway Signage

Landmark/Gateway Signage

1.3 Conceptual Designs (cont.)

1.3 Conceptual Designs (cont.)
The designs below were developed as part of the 2006
Comprehensive Land Use Plan and are provided in the Wayfinding
Masterplan as additional Landmark/Gateway signage options.
The Land Use Plan designated L7 as a potential “gateway
identification monuments for the central business district”. L8 was
presented as a “gateway identification monument for Hwy 34” (See
Comprehensive Land Use Plan Page 28 for more information)

of interest near the lake. Both of the signs are influenced by local
archetypes and construction techniques. They are primarily wood
timber construction with a stone base. Both signs have a built-in
planter box that would require maintenance during the growing
seasons.
If L7 was used as a portal sign as shown on the location map, the
content of the sign could direct visitors to the next turn.

Because of its size, L8 may not be the best solution for a Hwy 34
monument, but could be used as a lake-side monument or point

The Pitkin Street Arch Concept is the town’s new portal
to the Grand Lake, the towns greatest natural asset. The arch is
intended to be part of a redesign of the current vehicular-oriented,
dead-end southern portion of Pitkin Street. Out of the desire
to create a better connection between the Town and the lake,
residents have expressed interest in a park or more pedestrianoriented space between the Lake, the existing pedestrian pathway
next to the Kauffman House Museum, and Grand Avenue.
This space, besides strengthening the connection to the lake,
could host special events or a small ice skating rink, all with an
elevated view of the lake as the backdrop framed by the arch.
This type of project would require further feasibility studies and

design that are outside of the scope of the Wayfinding Masterplan.
However, the arch concept should serve as a keystone element
in gaining support for transforming this underutilized space into a
town asset.
This design is an example of one such solution. Stone pillars
ground the arch and provide natural planting and sitting space.
A laminated beam forms the arch and is reminiscent of Rainbow
Bridge. Steel plate hangers and weathering steel cut-out letters or
text could state the name of the town, its slogan, or another phrase
appropriate for this gateway form. Clearance and height of arch are
subject to location and require further study and design.

Laminated Beam
Steel Connections
Hung Signage
Town Seal
Stone Pillars

L7

L8

L9 - Pitkin Street Arch

Other Landmark/Gateway Sign Concepts
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Landmark/Gateway Signage
Existing Landmark Signage

1.4 Location

L1

L2

L3

L1,L2,L3

L7

L8

L5

Left: Approximately 1/2 mile separates the existing gateway landmark
signage (LE.1), and the town entrance. The new scheme places a similar
sign on the southbound lane coming from RMNP, and portal signs nearer
to the town entrance.

L9

Match the signage concepts with the location map below. The labels
below that show “Options” allow for the Town to choose between the
different design concepts shown.
L4

New Landmark/Gateway Signage on Highway 34
Options This Zone:

ROCKY MOUNTAIN NATIONAL PARK

LE.1

L6

LE.2

LE.3

Options

Options These Zones:

L1,L2,L3

L4,L5,L6,L7
POR

Options

D

LR
RTA

L4,L5,L6,L7

D AVE

L7

TAL
R

D

LE.3

PARK
AVE

LE.2

LAKE

AVE

HANC
OCK S

T

PO

GRAN

Alternate or additional

L7

Portal Option:

L4,L5,L6,L7

US

HW

Y3
4

L9

LE.1

Options These Zones:

GRAND LAKE

L4,L5,L6,L7

Pitkin Street Arch and Pedestrian Area

SHADOW MOUNTAIN LAKE

LE.1
ARAPAHO NATIONAL FOREST
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Satellite View

Above: The target area for the Pitkin Street arch and pedestrian zone
just north of the existing pedestrian path to the lake. The zone highlighted
should be studied for redesign into a public, pedestrian-oriented gateway
space to the Lake. Pedestrian circulation paths are shown in yellow
converging and compressing into this space and existing paths.

Wayfinding Masterplan
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11.24.2014

29

Landmark/Gateway Signage

1.6 Suggested Content

1.5 Placement

The content of the Landmark/Gateway signs should be simple
and to the point. Signage on US Hwy. 34 should go further than
just identifying the town. The signage should hint at the unique,
identifiable features that Grand Lake has to offer.

Maximize signage Impact
The Landmark/Gateway signs are of no use unless they have
proper placement and are in the correct vehicular line of
sight. Prior to any construction, detail studies should ensure
proper height, view angles, comprehension based on speed
and viewing time, and adherence to all CDOT and MUTCD
standards and regulations.
Landmark, Gateway, or Portal signage on Hwy. 34 is
categorized as a Type 4 Political Boundary/Identification
Sign. Rules and regulations regarding this type of signage
are located on pages 22-23 of the CDOT 2012 Guide
Signing Policies and Procedures. This document has rules
and regulations regarding maximum sign area, distance
from road, and other important information that should be
considered when final design and locating of the signage
takes place.

Landmark/Gateway Signage

For example, hinting at the boardwalks or beach in the signage
offers the viewer a taste of elements that make up the Grand Lake
experience.

A visualization showing one potential location of the Pitkin Street Arch.
Studies and further design should determine setback from Grand Avenue,
and new streetscape/public space design.

Suggestions:
“Welcome to Historic Grand Lake”
“Grand Lake, Colorado”
“The Soul of the Rockies”
“Boardwalk, Beach, Ahead Left”
“Historic Village of Grand Lake, Ahead Left”

1.7 Improvements/Modifications to Existing Signage
• LE.1- Explore landscaping options around the existing sign.
• LE.2- Keep landscaping around sign trimmed and ensure it
does not obstruct the sign.
• LE.2- Other documents have suggested the historic hammerbeam truss sign be altered or relocated. Given its historic and
iconic nature, this is only recommended if the truss is ensured
to be preserved or improved in the process.
• LE.2, LE.3- Explore alternate lighting techniques for these
signs. The current lighting fixtures appear to be an afterthought
and are not consistent with the overall design.

LE.1

LE.2

LE.3

One possible location of Landmark/Gateway Signage announcing
“Boardwalks, Beach Ahead Left”.
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2: Directional Signage

Directional Signage

2.3 Conceptual Designs

2.1 Purpose
Directional Signage refers to signs in the Grand Lake area
that point or give direction to a particular location, building, or area.
They are important elements to help promote self-navigation in
and around Grand Lake. These repetitious signs should be placed
at specific locations throughout town (see 2.4) in order to garner
maximum exposure and effectiveness. They will contain simple text
titles of places or things that are commonly searched for in town,
or that are difficult to find (see 2.6 for suggested content). The
Town should analyze and prioritize the items that are placed on the
signs. The most important or most-searched-for elements deserve
the most prominence on the sign. The number of characters

should be kept to a minimum in order to maximize the height of the
text.
There are two major types of directional signs: signs oriented
towards vehicles, and those oriented towards pedestrians. They
are of differing scales and should be placed in different locations to
respond to these different users.

The placards on the
Vehicular directional
signage is inspired
by cabin signage in
Grand Lake.

The directional signage category also contains an existing Town
element: the Town Off-Premise Sign (TOPS). This sign is meant
to aid in wayfinding to certain businesses that are not on Grand
Avenue.
Optional Street Identifier
Signage
Round Timber Sign Structure
Round Tube Steel Support
Steel Pipe 3” dia

2.2 Design Intent
The directional signs should have a higher level of sign detail
than other types of signage. They will be iconic, repetitive elements
throughout town. The signs are intended to look and be structurally
strong, give a rustic feel, and look better and more weathered over
time. For this reason, the steel used in the directional signs must
be weathering steel.
Pedestrian-Oriented Wayfinding Sign (D1)
This sign is intended to guide pedestrians only, and should be set
back from the street sufficiently so to not draw vehicular attention.
It is composed of a 3” steel pole holding a timber post that in turn
is the structure for the individual wayfinding signs attached to it.
Destinations can be added or removed over time by changing the
individual sign portion.
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Wood End Detail
Message Placards
Steel Sign Base
Town Seal
Round Wood Timber
Half-Round Tube Steel 8” dia.
Optional Bench
Steel Cap
Optional Planter
TOPS Signage
6” Square Timber

Vehicular-Oriented Sign (D2)
This sign is composed of Steel Tube Sections that form the main
structure of the sign. Timber posts hold the steel base for the
destination placards, which were inspired by Grand Lake cabin
signs and are fixed to the steel sign structure. The placards can be
added or removed over time. They add a custom, unique element
to each wayfinding sign.
Town Off-Premise Sign (D3)
This new model for the TOPS sign is intentionally less intricate than
the major directional signs. It is composed of a 6x6 timber post
with a steel cap and steel brackets for the individual signs. The
signs should be able to be of different sizes to accommodate large
or small business names.

Wayfinding Masterplan

D1-

Pedestrian Directional Sign

D2-

D3-

Vehicular Directional Sign

Wayfinding Masterplan

Grand Lake, Colorado

Town Off-Premise Sign
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Directional Signage

2.4 Location

2.4 Location (cont.)
Note: Location of D3, Town Off-Premise Sign, depends on business
participation and does not have designated locations throughout
town. Pending business participation, locations should maximize
ROCKY MOUNTAIN NATIONAL PARK
views from both vehicles and pedestrians on Grand Avenue.
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Directional Signage Types (cont.)

Directional Signage Locations (cont.)

2.6 Suggested Content

2.5 Placement
Within reason and excluding regulatory traffic signs, the directional
signage should be the most prominent signage elements. They
should not compete with other signage elements for attention.
The directional signage should be able to accomplish the goal of
promoting better self navigation throughout town.

looking to this signage for direction around town. Instead, they
should use the more obvious and larger Vehicular Oriented
Directional Sign (D2). The signs (D2) should be as close
to the road as possible while still being protected by a curb. If
possible, place the sign within a curb extension, closer to the
driving lane.

The Pedestrian Oriented Directional Sign (D1) should
be located in the greenway adjacent to the boardwalk or sidewalk.
Consideration should be given so as to not crowd other existing
elements such as lamp-posts. It is discouraged from being in clear
view or in close proximity to the traffic lane. Drivers should not be

The content for the wayfinding signage will include nearly
all pertinent public destinations within and nearby the
town. The content should be limited to public places
while the TOPS signs contain directions to private
businesses.
Public:
Town Hall
Restrooms
Library
Police Station
Fire Station
Pavilion
Public Parks

Parks:
Triangle Park
Town Square Park
Gene Stover Lakefront Park
Point Park

Natural:
Grand Lake
Open Space
Fishing Areas
Boat Launch
Public Dock
Picnic Areas

Parking:
Visitor Parking
On-Street Parking
Oversized Vehicle Lot
Trailer Parking

2.7 Improvements/Modifications to Existing Signage
• Replace all of the existing Town Off-Premise Signs (TOPS) with
sign concept D3 and work with business owners to populate
these new signs.
• The over-road sign on Hwy. 34 should be eliminated or replaced
in time after the entrance into town is made more clear, or if a
more regionally-sensitive design can be substituted.
• The existing wayfinding sign in Triangle Park (DE.2) is slightly
misleading as it points first to “Boat Launch”. “Downtown”
should be first and more prominent on the sign. Also, there is
limited time to decipher all the symbol signs which distract from
the main decision: downtown or boat launch.

A visualization of the Pedestrian-Oriented Directional Sign (D1) within the
greenway.
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Existing Town Off-Premise Sign

The ultimate goal is to make
the entrance into town obvious
and enticing enough to be able
to eliminate this interstate-style
sign.

Decorative signage should not
be the first option for adhering
symbol signs.

A visualization of the Vehicular-Oriented Directional Sign (D2) within the
greenway.

Wayfinding Masterplan

Wayfinding Masterplan

Grand Lake, Colorado

11.24.2014

37

3: Communicative Signage

Communicative Signage

3.3 Conceptual Designs

3.1 Purpose
Communicative Signage is categorized as informational or
regulatory signage that delivers a certain message to the viewer.
The message can be regulatory such as a stop or yield sign, or
inform the viewer of a local municipal code. “No bikes on the
boardwalk” is an existing sign of this type. “Diagonal Parking” is
another that is mainly for the winter months when parking striping is
covered by snow.

appears to be mixed. Some are attached to existing lamp posts.
Others are on steel U-channel posts.
This section also serves as a catch-all for National Park or Forest
signage located in the town limits. This infrastructure should also
be used for Symbol Signs similar to those shown below. Symbol
signs should not be adhered to existing signage.

These types of signs exists throughout the Town of Grand Lake.
However, their current infrastructure varies and the signage strategy

3.2 Design Intent
The design of the communicative signs is intentionally simple
and repetitious. This cost-effective solution is necessary due to
the volume of these types of signs throughout town. The design,
also purposefully does not compete for importance with the
other wayfinding signs. It allows for a standard for these types of
signs that can be understood throughout town as a visual cue for
communicative or regulatory information.
A simple 4x4 treated timber post with a galvanized steel,
weathering steel, or dark color painted steel cap should be
implemented as the standard for this type of signage.
The height of the sign should vary based on the intention of the

sign and to whom it is directed towards. Vehicular oriented signage
should be higher and within a drivers view range. Pedestrianoriented signage can be placed on a lower wood post, and should
not block view angles throughout town with signage.

Road Labels with
Town Seal
Signage
4”x4” Wood Post

In an effort to reduce overall signage, options should be explored
for messages that do not require a sign. Branding on the
boardwalk can state rules specific to the boardwalk itself (such as
a no bike symbol).
Signage should be grouped onto a single post up to a maximum
of two signs where it is appropriate to group the information, or to
reduce the overall number of posts.
C1
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C2

Wayfinding Masterplan
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Communicative Signage

Communicative Signage

3.4/3.5 Location & Placement

3.6 Suggested Content

The location for communicative and regulatory signage is at the
discretion of the town based on necessity. Overall, the intention is
for fewer vertical signs while delivering information more clearly and
effectively. Therefore thought should be given to the exact location
and direction of each sign.

The content for communicative signage varies greatly. These
signs contain regulatory and traffic safety messages. They also
communicate pertinent Town ordinances.

Placement of Communicative Signage within the greenway should
be considered within the context of winter maintenance and
vehicular traffic. A meeting with the Director of Public Works and
the Town concluded that these signs are often surrounded by large
amounts of plowed snow and also could be situated near the curb
in diagonal parking area. For these reasons, ensure the signs are
set back from the curb sufficiently to avoid damage.

Road-striping should be
considered for certain messages
where possible.

Out of all signage types, these signs tend accumulate over time
and contribute to the most amount of signage clutter. For these
reasons, the Town should carefully consider the intention of the
signs and weigh the visual cost of adding more signage to the
streetscape. If deemed necessary, following the Wayfinding
Masterplan suggestions will help to organize and maximize the
effect of these necessary signs.

Example of a boardwalk-brand
substitution for “No Bicycles on
Boardwalk” Sign.

Suggestions:
No Parking
Diagonal Parking
No Bicycles Allowed on Boardwalk
30 Minute/1 or 2 Hour Parking
Speed Limit, Stop, Yield, etc.
No Overnight Camping
Tree City USA

Horse Crossing
Caution: Winter Maintenance Ahead
No Smoking (brand on boardwalk)
Share the Road (sign or road striping)

3.7 Improvements/Modifications to Existing Signage
• Remove and relocate all signage currently adhered to lampposts.
• Replace all signage structure that is U-channel post with
Communicative Signage Design C2.
• Investigate which signs could be removed and have their message
transferred to a brand on the boardwalk (boardwalk specific
regulations) or to the road with striping (traffic specific regulations).

Do not clutter lamp posts with signage, allow the post to be decorative
with a banner, and place signage as shown in the conceptual designs.
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4: Maps

Maps

4.3 Conceptual Designs

4.1 Purpose
Maps are wayfinding elements that allow for viewers to self-orient
and locate certain destinations. They can also be opportunities
to learn about nearby destinations. In Grand Lake, they should
be used to help people orient themselves around town, find their
way to nearby recreation areas, and show larger scale maps and
wayfinding information about those surrounding areas.

Recreation Areas and not be overly-repetitious. The design
concepts shown in the Masterplan are meant to be in addition to
those signs, particularly at the entry or trail-head. Since the trailheads are within walking distance from downtown, they can also
be used from the Town center on Grand Avenue, toward each
individual trail-head.

Within town, larger wayfinding maps should be located in central
locations like the Town Square Park and Gene Stover Lakefront
Park. Smaller maps could be available per block or every other
block within the greenway. These smaller maps could also be
business directories that aid visitors, or a business that is not on
Grand Avenue that does not have as much exposure.

This category also pertains to trail-oriented wayfinding such as the
Continental Divide Trail (CDT) signage and blazes. The CDT spans
3,100 miles from Mexico to Canada, and while on its way passes
through the heart of the Town of Grand Lake. The CDT hosts day
and thru-hikers and should be a celebrated part of the towns
geography.

Few hiking and recreation trails in Grand Lake are located within
the town limits. Therefore, the Town should respect and encourage
signage implemented by the surrounding National Parks and

The town should coordinate with the Headwaters Trails Alliance
(HTA) for assistance and coordination for all trails-oriented signage.

4.2 Design Intent
The Maps category has three concepts, each used for different
purposes.

M3 is a large scale map sign. 6”x6” wood posts support
weathering steel sign structure to which a graphical map element
can be affixed.

M4Steel Cap
Weathering Steel Sign
Structure
Graphic Signage
6”x6” Wood Posts

Steel Cap
Graphic Signage
6”x6” Wood Posts

Steel Cap
Graphic Signage
Steel Sign Structure
4”x4” Wood Post

Note: Dimensions of these signs
can vary based on size and
proportions of map.

M1 is a small scale map. It is small map adhered to a steel
structure on a 4x4 wood post with a steel cap. Signage should be
designed with an angle of repose to shed water and snow.
M2 is designated as a trail marker. This vertically oriented sign is
intended to provide different types of trail information such as trail
name, difficulty and distance, or a graphical map of the trail.
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M1-Small Scale Map

CDT Boardwalk Brand

M2-

Trail Markers and Information

Wayfinding Masterplan

M3-

Large Scale Map

Grand Lake, Colorado
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Maps

ME.1(RMNP)

4.4 Location

ME.3 (Town of G.L.)

ME.5 (RMNP)

M2

ME.2 (RMNP)

M3

ME.4

M3

D

LR

RTA

GRAN

POR

M1

ME.5

3.6 Suggested Content

TAL
R

D

ME.3

D AVE

ME.4 (RMNP)

The content should vary from large to small scale maps imagery,
depending on the location and intended content.

M2

PARK
AVE

LAKE

M3

Most trail-heads around town have existing signage which should
remain since map standards match others within the same
network. (RMNP for example.) A smaller, supplementary sign can
exist between the town and trail-head for improved trail connectivity
with the Town Center and pedestrian paths.

M2
M1

Trails:
Continental Divide Trail
RMNP Trails
ANRA Trails
Snowmobile Trails
Cross Country Ski Trails
Snowshoe Trails

Content of Signs:
Trail distances
Trail difficulties
Trail uses
Trail connectivity
Lakes
Geography
“You are Here”

HW

Y3
4

M2

AVE

HANC
OCK S

T

PO

M1

3.5 Placement
Maps should be placed to attract the most attention from
pedestrians by being on or near the most common path of
foot travel. Map M1, when used on Grand Avenue, should be
placed in the greenway facing the boardwalk with ample room to
congregate and read the sign. Map M2 should be placed on the
side of the road or near and facing pedestrian paths or sidewalks.
Map M3, being the largest of the map signs require an open
space large enough for the map infrastructure and congregation/
viewing area.

ROCKY MOUNTAIN NATIONAL PARK
M1

Maps

US

Coordination with HTA is required in order to create a cohesive
map network within the area.

M2

M3

GRAND LAKE

3.7 Improvements/Modifications to Existing Signage
M2

ME.1

SHADOW MOUNTAIN LAKE

ME.2

• Improve and increase the number of Continental Divide Trail placards and blazes along trail
passage through town (see diagram, page 44).
• In time, replace ME.3 with a new M3 sign.

M2
Continental Divide Trail
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5: Interpretive Signage

Interpretive Signage

5.3 Conceptual Designs

5.1 Purpose
Interpretive Signage refers to sign elements that seek to
inform or educate the viewer about local historical, geographical,
or cultural knowledge. These can be signs, placards on buildings
or brands on the boardwalk, and other informational markers of
various types.

The other concepts shown (I3) are historical markers intended
to be placed near or in front of historical buildings or locations
in town. These markers could have text or arrows indicating the
subject, and a numbering system coinciding with the Grand Lake
Area Historical Society’s Walking Tour.

The conceptual designs shown are large and small scale
interpretive signs. The I1 is intended to be near large landmarks
or areas that warrant larger text, imagery, diagrams, time lines,
etc. The small interpretive sign (I2) is intended for smaller, less
elaborate explanations of items within town.

Boardwalk brands can also be educational.
Shown here is a wildlife track brand that could
display area wildlife tracks and provide a
connection to experiences and encourage use
of nearby trails.

The Historical Markers (I3)
are meant to resemble
USGS survey markers.

5.2 Design Intent
The concept designs for Interpretive signage are two signs of
differing scales, and examples of two historical markers that
represent

have an angle of repose to shed water and snow. The graphics
should be weatherproof to the point that the natural elements will
not degrade the signage quality over a reasonable amount of time.

L1 is a typical large-scale Interpretive Sign consisting of two 4”x4”
posts with steel caps. The sign structure is steel. Signage should
be designed with an angle of repose to shed water and snow, and
should be weather resistant. Dimensions of the graphic portion
of the sign should be roughly 2.5’x2.5’. The graphics should be
weatherproof to the point that the elements will not degrade the
signage quality over a reasonable amount of time.

L3 is a historical marker that is intended to resemble USGS Survey
Markers. A numbering system engraved on these markers should
align with the Grand Lake Area Historical Society Walking Tour.
These should point towards or be engraved with information about
the historical site or building they are representing. They should be
mounted either on round timbers of equal diameter or to boulders
added in the greenway. Since people will be able to touch them,
they should be secured so that they do not remove or dislodge.

L2 is a small scale Interpretive Sign is a single 4”x4” post with a
steel cap. The sign should be roughly 12”x12” in dimension and
I146
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Large Interpretive

I2-

Small Interpretive

I3-

Wayfinding Masterplan

Historical Markers, round post and mounted on boulder
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Interpretive Signage

Interpretive Signage

4.4 Location

4.5 Placement
Note: Location of interpretive signage is open to any cultural,
historical, geographical, or natural site.

Placement of interpretive signage varies greatly depending on
subject and existing infrastructure.

Location of I3, historical markers shown on Grand Lake Area
Historical Society Walking Tour Map. (Page
50) MOUNTAIN NATIONAL PARK
ROCKY
I1

I2

Existing interpretive
sign at Point Park

I3

4.6 Suggested Content
POR

PO

TAL
R

D

GRAN

D AVE

PARK
AVE
T

I1

“Glacial Moraine”

LAKE

AVE

HANC
OCK S

L
RTA

RD

The content for Interpretive Signage can be as diverse as the
town itself. The content is as broad as local, regional, or statewide
cultural, historical, geographical, and scientific information.
Of course, interpretive signage is not limited to free-standing
signage and could include brands on the boardwalk, signs affixed
to buildings, and other existing infrastructure.

I1

US

HW

Y3
4

“Grand Lake”

Examples:
Grand Lake Overlook
Shadow Mountain Lake Overlook
Glacial Moraine
Grand Lake
Historical Sites and Buildings
Historical Events
Water use in Colorado
Local Wildlife
Do not approach or harass wildlife
Do not feed wildlife

GRAND LAKE

I1

“Shadow Mountain Lake Overlook”

4.7 Improvements/Modifications to Existing Signage

SHADOW MOUNTAIN LAKE

ARAPAHO NATIONAL FOREST
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• Ample opportunity should exist in the sign code for interpretive
signage of unique design.
• Existing types of interpretive signage should remain and add to
the diversity of this type of sign.
• Historical markers for Grand Lake Area Historical Society
Walking Tour are intended as supplementary to any existing
interpretive signage identifying these locations. The intent is
for the markers to be repetitive elements that draw interest to

the walking tour, but allow for the explanation of each site or
building to be one of the following: existing signage, signage
following the sign code but unique in design/relating to the site
or building, signage options I1 or I2, or no signage at all. Not
every historical site may desire or require further explanatory
signage.

Wayfinding Masterplan

Grand Lake, Colorado

11.24.2014
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Interpretive Signage (cont.)
The numbers below reflect stops on the Grand Lake Area
Historical Society Walking Tour. These sites could be represented by
a marker similar to I3, encouraging visitors to take interest and take
part in the tour and further connect with the history of the town.

End of Signage Concept Section
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Existing Parking

Parking Directional Signage
The desired traffic flow to existing, available parking is
illustrated below. Any new symbol signage directing visitors
to parking should follow this pattern. Parking symbol signs
(shown right) should follow the Communicative Signage
Concepts and not be adhered to other signage types.

Primary Path
Secondary Path

Park A
ve.

Moun
tain A
ve.

s
irn

Ave.

St.

Existing parking in Grand Lake is shown above.
Interest has been shown in developing further parking along
Park Avenue. The Comprehensive Land Use Plan discourages
parking and vehicle use of Lake Avenue. Many side streets
have opportunities to expand parking without the development
of large surface lots or parking structures.
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Action/Implementation Plan

Action/Implementation Plan

Grand Lake Wayfinding Master Plan
Prioritized 7-year Action Plan
This Prioritized Action Plan is intended to serve as an interactive tool for the
Town of Grand Lake staff, committees and community members. It is divided
into short, mid and long-term timeframes and within those timeframes, there
are A, B and C priorities.
A priorities should be done first, B priorities follow the foundational steps
established by A action items and C are the final (although not unimportant)
priorities for that term. Each of these action items should be completed prior
to moving onto the next term. However, if the opportunity arises to move
something up in terms or priority, it should not be overlooked (i.e. specific
funding, grant awards, donations, seasonal availability, volunteer time, etc.)
Short Term Action Items – 2015-2017
General
• (A)Update Town Sign Code
-- Add/revise sign parameters for gateway signs including materials,
style, and locations noted in the master plan
-- Add/revise sign parameters for directional signs including materials,
style, locations and limitations noted in the Masterplan.
-- Add/revise sign parameters for communicative signs including
materials, style, locations, and limitations of installation to Town only
noted in the master plan
-- Add/revise sign parameters for maps including locations, materials,
styles, installing parties, and limitations noted in the master plan
-- Add/revise sign parameters for interpretive signs including materials,
style, locations, and limitations noted in the master plan
-- Add language for guidelines of use of the Town logo
• (A) Establish a wayfinding/sign committee to implement these action
items and report to the Board (could be additional to current committee or
responsibility of existing committee)
• (B) Determine funding source for sign installation and maintenance
• (B) Explore traditional and alternative funding sources for sign plan
implementation
-- Fees/fines
-- Sponsorship
-- Grants
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Landmark/Gateway
• (A) Make improvements to landscape around existing Gateway signs,
specifically LE.1 and LE.2 as noted in the plan
-- Add landscape to LE.1
-- Trim and maintain landscape around LE.2
Directional
• (B) Redesign the wayfinding sign in Triangle Park (DE.2) to be more easily
readable for drivers. See Section 2.7 for more details.
• (C) Finalize the design Directional Signs, including sign face, post type,
materials, etc.
Communicative
• (C) Finalize communicative sign post design and finalize which signs
could be branded to the boardwalk.
Maps
• (C) Create a phasing and location plan for replacement of existing maps
and installation of new maps (M1 through M5 and ME.1 through ME.5)
Mid Term Action Items – 2018-2019
General
• (A) Create a fund for sign maintenance
Landmark/Gateway
• (A) Replace light sources used on LE.2 and LE.3 with something less
obtrusive
• (B) Finalize design for additional gateway signs for two locations along
Highway 34, work through CDOT approval process (noted as L1-L7 on the
plans)
Directional
• (B) Identify all TOPS signs and phase out existing signs and replace
with new signs (see concept D3). Work with business owners to provide
information for these signs.
• (B) Install directional signs as shown on the Masterplan map.

Wayfinding Masterplan

Communicative
• (A) Implement first phase of communicative sign installation and
consolidation – removing and relocating all signage on lampposts and
u-channel posts. Remove u-channel posts.
Maps
• (B) Update/replace existing map in the park (ME.3) with new design
materials, and style.
• (C) Install and/or replace first phase of maps.
• (C)Add Large Scale Maps (M3) in locations throughout town.
• (A) Add Continental Divide Trail brands to the boardwalk where
appropriate (M4)

Maintenance
•

Town should develop and implement a sign
maintenance plan to repair, replace and
improve signage over time in order to maintain
a quality appearance.

•

At minimum the current yearly budget for sign
installation, maintenance and repair should be
adjusted as necessary.

Interpretive
• (C) Finalize the design, materials and locations desired for the interpretive
signs (I1)and maps (M1 through M5) as shown in the Masterplan.
-- Incorporate the Historical Society Walking Tour into the information
provided, either through map callouts and/or small interpretive sign
markers.
Long Term Action Items – 2020-2021
General
• (A) Maintain/replace signs as needed
Landmark/Gateway
• (A) Design/develop plans for additional gateway sign at Pitkin Street near
the lake (sign L.9 in the plans)
• (A) Install gateway sign on Highway 34 north of town – noted as L1-L3 on
the plans
• (B) Install gateway sign at Pitkin Street near the Lake (sign L.9)
• (B) Work with CDOT to replace the over-road sign on Highway 34 with a
different design.
Maps
• (C) Add small scale maps and trail markers (M1 and M2)
Interpretive
• (C) Install interpretive signs
-- Incorporate the Historical society Walking tour into the information
being provided, either through map callouts and/or small interpretive
sign markers
Wayfinding Masterplan

Grand Lake, Colorado
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Sign Cost Information

Sign Cost Matrix

Cost data notes:
• Cost data should be used for initial feasibility and understanding of total potential costs. The Town
should, as soon as is reasonable, bring in a signage designer/fabricator to more accurately guage
costs. This consultant will be able to provide a more accurate signage costs based on detailed,
additional factors such as: design fee, specialty finishes, difficult install locations, etc.
• Many opportunities exist and should be explored for signage designer/fabricator to reduce the cost
of signage while retaining the design intent stated in this Masterplan.
• Signage consultant estimates design fee between 10-15% of total fabrication cost to account for
detailed design, research, revisions, and samples. Design fee is NOT indicated in the pricing below.

L1

L2

L3

L4

L5

L6

L6

• When calculating potential project costs, the number of signs shown on location maps is intended
to be an estimate of number of signs based on ideal circumstances. This number of each type of
sign is variable based on further detail study of desired information to communicate and financial
feasibility.
• Additional efficiency can be found in public works absorbing install costs for signage that can be
installed within their technical ability.
• Given the preliminary information presented, the overall cost margin of error is calculated at 15%.
• Stone price is for thin veneer stone.
D1

alt.

L7

L8

L9

D2

D3

C1

C2

C2

alt.

M1

M2

M3

I1

I2

I3

D1

D2

D3

-Custom wood & steel sign /post system. $2,500+ per assembled
signs/post system
-Install: $300- $400/site

-One or two-sided custom wood & steel sign /post system with
modular sign panels, bench & planter. $4,000+ per assembled
signs/post system
-Install: $600- $800/site

-Custom wood & steel sign /post system. $2,000+ per assembled
signs/post system
-Install: $300- $400/site

Unit Range: $2,800-$3,400

Unit Range: $2,300-$2,500

L1

L2

L3

-Custom wood & steel structure, with/without LED light bar:
$4,000-$7,000.
-Transport / installation including excavation, footer, crane assist
& site work: $6,000+
-Multi-dimensional HDU/steel sign $250-$350 per sq ft of signage (if two-sided, calculate both sides):
-Stone base: $2,000-$2,500

-Custom wood & steel structure $1,500-$3,000.
-Transport / installation including excavation, footer, crane assist
& site work: $2,500+
-Multi-dimensional HDU/steel sign $200-$250 per sq ft of signage (if two-sided, calculate both sides):
-Stone base: $2,000-$2,500

-Custom wood & steel structure: $1,500-$3,000.
-Transport / installation including excavation, footer, & site work:
$2,000+
-Multi-dimensional HDU/steel sign $200-$250 per sq ft of signage (if two-sided, calculate both sides):
-Masonry base: $3,000-$3,500

C1

C2

M1

-$500-$800 per assembled signs/post system
-Install: $300- $400/site

-$300-$400 per assembled signs/post system
-Install: $300- $400/site

Unit Range: $7,000-$9,000

Unit Range: $7,500-$10,000

-Custom wood & steel support: $300-$400.
-Transport / installation including excavation, footer, & site work:
$350+

Unit Range: $800-$1,100

Unit Range: $600-$800

Unit Range: $13,000-$16,500

Unit Range: $4,600-$5,000

Unit Range: $650-$900

L4

L5

L6

-Cutout raised icons in HDU, steel or aluminum $400 - $600 /
sq ft
-Masonry base: $1,500-$1,800

-Custom wood & steel structure: $700+
-Transport / installation including excavation, footer & site work:
$1,200+
-Cutout raised icons in HDU, steel or aluminum $400 - $600 /
sq ft:
-Stone base: $1,500-$1,800

-Custom wood & steel structure: $800+
-Transport / installation including excavation, footer, crane assist
& site work: $1,500+
-Cutout raised icons in HDU, steel or aluminum $400 - $600 /
sq ft
-Stone base: $1,500-$1,800

Unit Range: $4,500-$5,500

Unit Range: $3,500-$4,500

C2 alt: $250-$350 per assembled signs/post system

M2

M3

I1

Unit Range: $5,500-$7,000

-Custom wood & steel support: $200-$300.
-Transport / installation including excavation, footer, & site work:
$350+
-Izone CHPL sign panel with steel back-frame: $75 - $125 sq ft:

-Custom wood & steel supports: $800-$1,200.
-Transport / installation including excavation, footer, & site work:
$800+
-Izone CHPL sign panel with steel -frame: $75 - $125 sq ft

-Custom wood & steel supports: $500-$700.
-Transport / installation including excavation, footer, & site work:
$600+
-Izone CHPL sign panel with steel frame: $75 - $125 sq ft

L6 alt: subtract masonry structure

Unit Range: $700-$1,000

Unit Range: $2,000-$3,000

Unit Range: $1,600-$2,300

L7

L8

L9

-Custom wood & steel structure, with/without LED light bar.
$2,500-$5,000.
-Transport / installation including excavation, footer, crane assist
& site work: $3,000+
-Multi-dimensional HDU/steel sign $250-$350 per sq ft of signage (if two-sided, calculate both sides:
-Masonry Base: $1,000-$1,250

-Custom wood & steel structure, with/without LED light bar.
$6,000-$8,000.
-Transport / installation including excavation, footer, crane assist
& site work: $6,000+
-Multi-dimensional HDU/steel sign $250-$350 per sq ft of signage (if two-sided, calculate both sides):
-Masonry Base: $2,000-$2,500

-Stone Pillars: $12,000-$15,000
-Glue Laminated Arch Beam: $10,000
-Welded steel support frame, saddles and plasma/laser-cut
suspended letters. with/without LED light bar $6,000 - $9,000
-Transport / installation of steel parts to beam: $2,500+
-Cutout raised icons in HDU, steel or aluminum $400 - $600/ sf

I2

I3

-Custom wood & steel support: $300-$400.
-Transport / installation including excavation, footer, & site work:
$350+
-Izone CHPL sign panel with steel frame: $75 - $125 sq ft

-Round wood post (beetlekill) at approx. 6’: $75-$125
-Transport / installation including excavation, footer, & site work:
$350+
-Custom metal placard: $200-$300

Unit Range: $33,000-$40,000
Unit Range: $8,000-$11,000

Unit Range: $15,000-$19,000

Unit Range: $725-$875

Unit Range: $650-$750
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